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Authority building is still a part of everyone’s strategy.
Links bolted on like it’s some “plug-in” element.
Disconnect between content and links.
Generally seen as an afterthought.
Almost always outsourced.
Shocking integration.
Miserable impact.
Awkward.
So?

DEJAN



This time it doesn’t matter how you get links.
I’m about to show you how to make them 
indistinguishable from true organic links.
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Welcome to my talk.
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CONTENT PROGRESS DESIRE FOR A LINK

CONSERVATIVE
DEJAN



CONTENT PROGRESS DESIRE FOR A LINK
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Experience and intuition.



Balancing Utility & Positive UX



And what do we do?
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Balancing Utility & Positive UX

One link for the client and two authority links to make it look natural.

1+2



Balancing Utility & Positive UX

Like, Wikipedia. Or some university. Maybe a government site. Yeah!

1+2





Money Link

Internal Link

Token Links



Find Like-minded people.
Seek out people who have a similar interest as you. Making a connection 
feels easier if the next person can relate to you. To do that, you can join 
various online or offline clubs or groups related to your hobby.
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Find Like-minded people.
Seek out people who have a similar interest as you. Making a connection 
feels easier if the next person can relate to you. To do that, you can join 
various online or offline clubs or groups related to your hobby. If making 
bets piques your curiosity, Try some of the best Betting apps like BetMGM 
Sportsbook, DraftKings Sportsbook, Caesar’s Sportsbook, BetRiver’s 
Sportsbook, etc., with people while earning money.

DEJAN

https://betsquare.com/en-au/betting-apps-australia/
https://www.justwebworld.com/creative-ideas-for-introverts-to-help-them-make-money/


Seek out people who have a similar interest as you. Making a 
connection feels easier if the next person can relate to you.



Try some of the best Betting apps like BetMGM Sportsbook, 
DraftKings Sportsbook, Caesar’s Sportsbook, BetRiver’s 

Sportsbook, etc., with people while earning money.



Wow! Thanks.





Oh no wait. It gets worse…
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We sold this garbage to bloggers.
And they bought it!



It’s become, like a thing now.
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And it just…
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WON’T
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GO
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AWAY
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Customised
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About Us / Press / Contact / Subscribe
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Ads (yes really!)
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Bragging / Flex
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CTA / Initiatives
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Semantically 

Harmonious

Tags
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Multiple Authors
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Real People
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Investigate Anchors



Consistent with natural link practices 👍



and yet…
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HOW???
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1+2 again…
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Why?
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1. Makes it look less natural.
2. Aids algorithmic detection.
3. Provides a pattern for manual actions.
4. Creates negative user experience.
5. Encourages poor link integration.
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How do I know this?
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1,500,000
Content-based outgoing links.
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111,107
Unique anchor texts variants.
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10
Major blogs.
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Meta-Analysis of Per-Page Linking Patterns of Ten Major Blogs
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Average number of 
external domain links 
on organic posts.18
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Average number of 
external domain links 
on inorganic posts.5
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When writing for the web, link out to 
to as many pages as will be useful to 
your audience.

Major Tip

“
DEJAN



If confronted by a protective blogger, editor or website 
administrator quoting the “1+2” rule to avoid link spam, 
tell them this is an exceptionally bad idea and why*.

To help you: dejanmarketing.com/smx/

Blogger Education

DEJAN
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If they don’t budge. Move on. You don’t need that risk.

Blogger Education
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PURPOSE
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Every link must have a strong purpose.
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PRIMACY
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A link must lead to the strongest possible page.narrative
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A link must lead to the strongest possible page.utility
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A link must lead to the strongest possible page.relevance
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EQUALS MAGIC

DEJAN



Let me illustrate.
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Imagine this page is audited by a Google’s webspam team member.
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Imagine this page is algorithmically evaluated.
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There are 17 links on the page. Who wanted the link?
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There are 17 links on the page. Who wanted the link?

We can’t tell.
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LIBERAL LINKING + PURPOSE + PRIMACY
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This alone won’t work.

LIBERAL LINKING + PURPOSE + PRIMACY
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LIBERAL LINKING + PURPOSE + PRIMACY

If you fail at these two.
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If you fail at these two.

And this happens all the time.
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If you fail at these two.

And this happens all the time.
All it takes is this one line ____
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There’s no user-centric 
need for this link to exist in 
the context of this story.



CONTENT PROGRESS DESIRE FOR A LINK
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Even if there was, your 
client’s page won’t be the 

best target for it.



Now let’s take a look at a classic
“links as an afterthought” paradigm.
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MISSING “ABOUT US”



CLIPART-ISH LOGO



UNTOUCHED 

WORDPRESS 

TEMPLATE
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SINGLE 

LINK

DEJAN



DEJAN



DEJAN



SAME DOMAIN 

LINKS
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SINGLE & 

NAMELESS 

AUTHOR
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SEMANTIC 

CACOPHONY
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POOR LINK 

INTEGRATION
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Lighter & Brighter: How To Maximise Your Home's Interior Space

Are you guilty of holding on to furniture or belongings that may not have a place 
in your current life? The truth is that so many of us own items that we don’t use 
on a daily basis, let alone even once a year. An easy suggestion would be to simply 
give your unused items away or to donate them, but we know that this is 
something much easier said than done. So, what can you do if you don’t want to 
get rid of that oversized armchair that your grandmother passed down to you? 
It’s simple – consider putting unused and unnecessary items in a self-storage 
locker or container hire in Melbourne. By storing your unused items in a safe and 
secure location, you will be able to open some much needed space up in your 
home. This, in turn, will allow you to navigate through your space much easier, on 
top of allowing you the creative freedom to decorate your interiors without 
having to deal with excess clutter in the way.

Commercial Anchor Te
xt

DEJAN
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Lonely L
ink
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PATTERN
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site:huntervalleynews.net.au "This is branded content."
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The importance of having a strong domain name

One of the essential elements of crafting a website is to get a good domain name.

A domain name refers to the website address that allows users to search for your 
business online. They can be registered through domain name providers, as you 
can learn about and try here.

Having a domain name offers numerous benefits for your brand and is part of 
establishing your brand awareness for your target market.

DEJAN

https://ventraip.com.au/


One of the essential elements of crafting a website is to get a good domain name.

A domain name refers to the website address that allows users to search for your 
business online. They can be registered through domain name providers, as you 
can learn about and try here

Clever!
Non-Commercial Anchor Text 
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One of the essential elements of crafting a website is to get a good domain name.

A domain name refers to the website address that allows users to search for your 
business online. They can be registered through domain name providers, as you 
can learn about and try here

So are we good now?

DEJAN
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NOT.
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EVEN.
DEJAN



CLOSE.
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Words: 800
Links: 3
Money Link:
https://ventraip.com.au/ 

Internal Link:
huntervalleynews.net.au/4-services-every-scaling-business-should-outsource/ 

Token Link:
forbes.com/five-ways-to-increase-brand-recognition/ 
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https://www.huntervalleynews.net.au/story/7809843/4-services-every-scaling-business-should-outsource/
https://www.forbes.com/sites/forbesbusinesscouncil/2022/07/21/five-ways-to-increase-brand-recognition/


Words: 800
Links: 3
Lonely Link:
https://ventraip.com.au/ 

Nowadays, every modern business understands how crucial it is to launch 
a business website. Whether you're offering products or services, having 
one is imperative to reaching out to your target audience and making 
yourself visible to your customers at all times.

One of the essential elements of crafting a website is to get a good domain 
name. A domain name refers to the website address that allows users to 
search for your business online. They can be registered through domain 
name providers, as you can learn about and try here.

Having a domain name offers numerous benefits for your brand and is 
part of establishing your brand awareness for your target market. Here 
are the reasons why getting a strong one is so important for your 
business:

1. Better control of your brand
To the continuing detriment of online users, there are a lot of 
cybercriminals who not only steal your information but also mimic your 
brand or, worse, mislead customers into making transactions that put 
their data in danger. Simply put, you run the risk of losing control of your 
brand if you don't secure your preferred business domain name. Always 
invest in a proper domain name to safeguard your brand and discourage 
copycats. This ensures nobody else can take advantage of your name or, 
worse, pretend they're you and scam other people.

2. Higher SEO rankings
The virtual world is filled with competitive brands from all over the globe. 
You probably have to share tons of advertising space with names in your 
area already. So, if you want to succeed in your niche, you should use the 
right search engine optimisation strategies. Having a strong domain name 
helps with just that. The better your domain name fits current algorithm 
standards, such as keyword traffic and uniqueness, the more likely you are 
to rank well on search engines. This results in more customers finding 
your website earlier in the search process. Search engines will also let you 
keep your rank when they see how many clicks and visits you get from 
your target audience. To make full use of such a strategy, you should 
research SEO solutions scaling businesses should outsource.

3. Improves brand recognition
One of the most important benefits of a good domain name is that it helps 
build brand recognition. Your business must be recognisable on the spot 
when it pops up on your target market's search results, after all.

In line with this, you must ensure your domain name stays consistent with 
your logo and web design. This should also be reflected on all channels 
you use, especially on social media.

The key is to establish brand recognition right from the get-go. Your 
domain name should clue viewers in on what you are as a business, what 
you offer, and what sets you apart. Make it something people will 
recognise once they hear it. Simple yet catchy ones are usually the most 
effective, of course.

4. Lets you stay ahead of the competition
As mentioned above, you can use your domain name to stand out from the 
competition. Having your own domain name gives you a better chance of 
competing with big and established companies, even if you're just a 
startup. It evens out the playing field, giving you opportunities to get more 
clicks and visits from consumers worldwide.

5. Makes your brand easy to remember
The best domain names stick in the minds of people. This is one key 
aspect of making them work for your brand. You can maximise their 
efficacy as they can easily be integrated with your other strategies.
Again, keeping it short and simple offers better results. Such domain 
names have the perk of leaving little room for misspellings, 
mispronunciations, or confusion among your prospective clients. As long 
as it leaves a mark on them, it works. So, go through all possible 
configurations of your future domain name and see which ones have more 
immediacy and power behind them.

6. Cost-effective
Another reason to invest in a good domain name is because of its low cost. 
This is an affordable way to grow your brand awareness. In both 
purchasing and renewal, keeping a domain name is relatively easy on the 
budget. Plus, there are many domain name providers out there that offer 
price packages fit for small enterprises. Make sure to compare rates and 
keep your name unique to make the purchase worthwhile.

Create the right domain name
Your domain name is an essential component of your online branding. 
Whether you're expanding your online presence, solidifying your place in 
the e-commerce world, or increasing brand recognition, you should put 
some more thought into the domain you use.
Apply these tips to get started on turning your domain name into an asset 
for your business. DEJAN
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Link is created in support of content.
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Content is not created in support of links.
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CONTENT QUALITY

LINK BUILDING EFFORT
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LINK BUILDING EFFORT
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1. As a starting point, focus on content.
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If this is missing,we go to step 0.
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1. As a starting point, focus on content.
2. Consider all that is of value and where it lives.
3. Write and link out generously to best pages.

0.  Create value.
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all relevant domains, not just your own
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2. Consider all that is of value and where it lives.
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and in tune with your readers expectations
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this stuff, remember?
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Natural Anchor Text



https://www.nngroup.com/articles/writing-links/ DEJAN
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https://developers.google.com/search/docs/crawling-indexing/links-crawlable DEJAN
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But here’s the thing…
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1,500,000
Content-based outgoing links.
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111,107
Unique anchor texts variants.
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10
Major blogs.
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Actual natural anchor text.
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Anchor Text Presence
Percent share of anchor text among analysed blogs.



In top 20 for all.



In top 20 for at 
least 3 blogs.



Most used anchor 
texts account for 
majority of all anchor 
text by use frequency.10
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1. here
2. (no anchor text)
3. website
4. announced
5. said
6. report
7. statement
8. reported
9. reports

10. study

69%

DEJAN



Of all anchor text analysed are 
almost exclusively single use 
instances. It’s a very long tail.

100,000
DEJAN



Top 10
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The other 100,000
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Syntax
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here
website
announced
said
report
statement
reported
reports
study
press release
Product page
blog post
wrote
Read
article
says
said in a statement
click here
blog
told
research
book
launched
survey
According to
via
According
revealed
Read Full Review DEJAN



here
website
announced
said
report
statement
reported
reports
study
press release
Product page
blog post
wrote
Read
article
says
said in a statement
click here
blog
told
research
book
launched
survey
According to
via
According
revealed
Read Full Review DEJAN



here
website
announced
said
report
statement
reported
reports
study
press release
Product page
blog post
wrote
Read
article
says
said in a statement
click here
blog
told
research
book
launched
survey
According to
via
According
revealed
Read Full Review DEJAN



here
website
announced
said
report
statement
reported
reports
study
press release
Product page
blog post
wrote
Read
article
says
said in a statement
click here
blog
told
research
book
launched
survey
According to
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According
revealed
Read Full Review DEJAN



https://textinspector.com/workflow/686BDA6C-BB0D-11ED-BB6D-9B84603959EA 

DAT (determiner, article) 1 / 1

IN (preposition/subord. conj.) 2 / 2

NN (noun, singular or mass) 16 / 14

NNS (noun plural) 1 / 1

NP (proper noun, singular) 4 / 3

RB (adverb) 2 / 1

TO (to) 1 / 1

VV (verb, base form) 1 / 1

VVD (verb, past tense) 5 / 5

VVG (verb, gerund/participle) 2 / 1

VVN (verb, past participle) 3 / 3

VVZ (verb, present 3d p. sing.) 1 / 1

https://textinspector.com/workflow/686BDA6C-BB0D-11ED-BB6D-9B84603959EA












If your anchor text fits the natural pattern of 
existing anchor text on that site your link will 
be near impossible to devalue or penalise.
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NATURAL ANCHOR TEXT
LIBERAL LINKING
PURPOSE
PRIMACY
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MAGIC
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Organic Link Integration - OLI
dejanmarketing.com/oli/   

Zoom & Scan

https://dejanmarketing.com/oli/


Hierarchical Attention Networks for Document Classification 
https://aclanthology.org/N16-1174.pdf DEJAN

https://aclanthology.org/N16-1174.pdf


NCRF++: An Open-source Neural Sequence Labeling Toolkit
● https://arxiv.org/pdf/1806.05626.pdf 
● https://github.com/jiesutd/NCRFpp 

TAHV：Text Attention Heatmap Visualization
● https://github.com/jiesutd/Text-Attention-Heatmap-Visualization 
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Human Attention Maps for Text Classification: Do Humans and Neural Networks Focus on the Same Words?
https://davis.wpi.edu/dsrg/PROJECTS/YELPHAT/2020_ACL_Human_vs_Machine-2.pdf 
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https://observablehq.com/@clpuc/analyzing-the-design-space-for-visualizing-neural-attenti 

Analyzing the Design Space for Visualizing Neural Attention in Text Classification
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Q&A or Bonus Data?

DEJAN

dejanmarketing.com/smx/ 
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The next 70 slides are designed to build intuition.
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Just relax and don’t think too much it.
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Number of times a specific anchor text has been used.
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Unique anchor text variants sorted by use frequency.
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entrepreneur.com

The most common external link anchor text.
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entrepreneur.com

Second most common anchor text.
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entrepreneur.com

Sharp drop after 30 most common phrases
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entrepreneur.com

And a very long tail.
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Most Common Anchor Text entrepreneur.com
Anchor text Linked Domains Linked Pages Links From Anchor Text Dofollow
website 5263 7985 11126 10844
here 824 2523 10207 6986
(no anchor text) 670 20733 261721 260778
book 638 1770 3047 2967
study 556 1827 1994 593
report 384 834 869 209
research 379 1060 1120 283
survey 360 843 937 128
RSS 352 661 1319 1305
said 315 865 876 456
statement 265 605 620 345
announced 243 693 703 300
says 233 491 496 291
reported 200 621 625 219
reports 199 680 683 345
blog post 196 713 736 224
click here 196 1679 4543 3043
Studies 156 420 443 92
writes 144 338 361 157
wrote 141 329 330 159



Most Recent Anchor Text entrepreneur.com



Anchor Text Context entrepreneur.com



Linked Domains External Links

17 30

Average Number of In-Content OBLs

entrepreneur.com

DEJAN



Minimum Maximum

3 256

Linked Domains

entrepreneur.com

DEJAN



Minimum Maximum

3 484

External Links

entrepreneur.com

DEJAN



engadget.com

DEJAN



Most Common Anchor Text engadget.com
Anchor text Linked Domains Linked Pages Links From Anchor Text Dofollow
(no anchor text) 10003 192512 3170839 3059535
Read 1784 10813 11328 567
here 1097 4246 4942 30
Leer 789 3952 4019 35
announced 735 3424 4073 31
website 518 956 1033 0
revealed 394 1636 2753 12
Read Full Review 375 28817 30009 30009
reports 320 1505 1597 40
statement 306 860 874 12
blog post 267 820 1640 0
confirmed 259 1054 1223 87
unveiled 253 700 992 7
released 249 828 993 3
said 247 811 1077 17
official site 234 469 1831 0
Press release 225 632 678 8
launched 225 627 657 3
right here 220 580 598 2
official website 213 449 481 0



Most Recent Anchor Text engadget.com



Anchor Text Context engadget.com



Linked Domains External Links

15 64

Average Number of In-Content OBLs

engadget.com

DEJAN



Minimum Maximum

5 63

Linked Domains

engadget.com

DEJAN



Minimum Maximum

9 902

External Links

engadget.com

DEJAN



gizmodo.com

DEJAN



Most Common Anchor Text gizmodo.com
Anchor text Linked Domains Linked Pages Links From Anchor Text Dofollow
here 1746 6276 7056 6971
statement 665 2233 2282 2282
announced 634 2063 2148 2144
website 548 871 912 910
press release 521 1502 1516 1516
reported 512 2231 2288 2288
report 462 1106 1144 1144
via 439 829 862 861
reports 408 2018 2036 2036
said 374 1116 1134 1134
blog post 270 874 914 914
study 264 1995 2240 2239
published 250 2661 2916 2915
aquí 247 551 559 551
According to 239 706 738 738
(no anchor text) 238 21631 228555 228553
Other 236 964 992 991
told 223 733 744 744
2 223 804 847 834
according 223 638 656 656



gizmodo.comMost Recent Anchor Text



gizmodo.comMost Recent Anchor Text



gizmodo.com

frequent site topic

Most Recent Anchor Text



Gizmodo has already linked out to
100+ domains with android as anchor text.



Another link with this anchor text fits the pattern. 



Linked Domains External Links

21 41

Average Number of In-Content OBLs

gizmodo.com

DEJAN



Minimum Maximum

2 157

Linked Domains

gizmodo.com

DEJAN



Minimum Maximum

2 665

External Links

gizmodo.com

DEJAN



huffpost.com

DEJAN



Most Common Anchor Text huffpost.com
Anchor text Linked Domains Linked Pages Links From Anchor Text Dofollow
here 8338 40758 49007 15855
(no anchor text) 2780 215788 5327435 5306089
website 2459 4774 6049 1662
said 1875 12108 12731 6941
report 1824 6524 6801 2472
study 1451 7700 8467 2089
reported 1364 9284 9746 5240
statement 1212 3785 3925 2779
click here 1211 3390 4933 2072
wrote 1204 5816 5980 2908
reports 1098 7360 7643 5213
announced 951 4079 4267 2122
blog 883 1661 1973 395
here. 853 2374 2536 1333
Research 845 3307 3585 804
told 790 4425 4546 2615
article 760 4478 4612 495
press release 703 1761 1803 1130
said in a statement 700 1951 1994 1965
says 602 1806 1841 424



huffpost.comMost Recent Anchor Text



Anchor Text Context huffpost.com



Linked Domains External Links

24 47

Average Number of In-Content OBLs

huffpost.com

DEJAN



Minimum Maximum

13 93

Linked Domains

huffpost.com

DEJAN



Minimum Maximum

20 567

External Links

huffpost.com

DEJAN



lifehacker.com

DEJAN



Most Common Anchor Text lifehacker.com
Anchor text Linked Domains Linked Pages Links From Anchor Text Dofollow
here 841 2288 2423 2396
Download this wallpaper 203 805 881 881
download page 152 767 1299 1299
this one 139 372 385 330
website 114 182 188 185
download 110 298 322 322
announced 83 168 186 186
study 83 262 284 284
explains 78 156 156 156
(no anchor text) 76 10424 114987 114985
this 76 175 177 162
points out 75 173 173 173
via 74 304 307 307
reports 73 144 144 144
Fair Use 69 327 332 329
says 65 170 170 166
recommends 65 130 131 131
This article 59 111 111 111
this page 57 113 120 116
according to 56 100 102 102



lifehacker.comMost Recent Anchor Text



Linked Domains External Links

20 39

Average Number of In-Content OBLs

lifehacker.com

DEJAN



Minimum Maximum

2 114

Linked Domains

lifehacker.com

DEJAN



Minimum Maximum

2 1599

External Links

lifehacker.com

DEJAN



mashable.com

DEJAN



Most Common Anchor Text mashable.com
Anchor text Linked Domains Linked Pages Links From Anchor Text Dofollow
here 1568 4116 7800 7800
said 743 2472 3041 3041
website 670 1035 2020 2020
statement 617 1817 2384 2384
announced 573 1859 2529 2529
report 538 1262 1627 1627
reported 503 1824 2269 2269
reports 485 2091 2431 2431
(no anchor text) 362 146951 3883332 3883332
press release 345 698 944 944
reportedly 301 1339 1501 1501
blog post 279 1061 1398 1398
According to 263 626 817 817
told 216 836 1055 1055
according 190 454 602 602
wrote 180 586 742 742
study 179 741 1235 1235
says 134 265 350 350
Continue to apply 128 58271 69626 69626
a statement 122 286 356 356



mashable.comMost Recent Anchor Text



Anchor Text Context mashable.com



Anchor Text Context mashable.com

in the anchor text
of the anchor text
to the anchor text
and the anchor text
or the anchor text
with the anchor text
in a anchor text
is a anchor text



Linked Domains External Links

20 43

Average Number of In-Content OBLs

mashable.com

DEJAN



Minimum Maximum

1 165

Linked Domains

mashable.com

DEJAN



Minimum Maximum

1 1506

External Links

mashable.com

DEJAN



techcrunch.com

DEJAN



Most Common Anchor Text techcrunch.com
Anchor text Linked Domains Linked Pages Links From Anchor Text Dofollow
here 3128 9528 10811 10787
announced 1492 8703 9173 9171
Product Page 973 2774 2984 2984
(no anchor text) 794 180857 187595 187595
blog post 700 2193 2300 2300
website 489 794 822 822
report 480 1172 1229 1227
reported 452 1955 2025 2024
said 430 1278 1299 1297
launched 386 1279 1324 1324
press release 346 1321 1456 1456
acquired 345 1180 1277 1277
reports 338 1363 1453 1450
blog 327 621 658 656
says 324 884 888 888
statement 293 697 712 712
announcement 228 728 735 735
this 227 537 538 538
post 222 566 576 576
survey 221 398 649 642



techcrunch.comMost Recent Anchor Text



Anchor Text Context techcrunch.com



Linked Domains External Links

18 32

Average Number of In-Content OBLs

techcrunch.com

DEJAN



Minimum Maximum

1 217

Linked Domains

techcrunch.com

DEJAN



Minimum Maximum

1 332

External Links

techcrunch.com

DEJAN



thenextweb.com

DEJAN



Most Common Anchor Text thenextweb.com
Anchor text Linked Domains Linked Pages Links From Anchor Text Dofollow
here 192 309 3700 3673
click here 75 267 348 347
(no anchor text) 38 4065 21170 20570
reports 8 10 10 0
recalled 6 8 8 0
Privacy Policy 6 13 458 455
said 5 7 7 0
Google+ 4 11 12 12
click here. 4 6 7 7
article 4 8 8 0
says 3 4 4 0
Google Cloud 3 5 14 11
EY 3 7 40 40
Terms of Service 3 5 283 281
Find out more 3 5 20 20
Buy now 3 3 3 3
reported 3 3 3 0
GlobalWebIndex 3 3 4 0
research paper 3 5 5 0
According 3 4 4 0



thenextweb.comMost Recent Anchor Text



Anchor Text Context thenextweb.com



Linked Domains External Links

17 30

Average Number of In-Content OBLs

thenextweb.com

DEJAN



Minimum Maximum

3 46

Linked Domains

thenextweb.com

DEJAN



Minimum Maximum

8 87

External Links

thenextweb.com

DEJAN



theverge.com

DEJAN



Most Common Anchor Text theverge.com
Anchor text Linked Domains Linked Pages Links From Anchor Text Dofollow
here 419 1123 2395 2329
(no anchor text) 355 287540 323481 323439
announced 340 1003 1013 987
-2 337 923 924 924
statement 213 436 439 434
blog post 187 651 658 643
press release 186 424 427 417
said 177 542 554 548
announced today 177 467 472 457
report 177 346 365 361
website 164 291 296 275
in a blog post 147 406 410 401
in a statement 146 327 480 475
a blog post 145 425 447 439
said in a statement 129 274 279 275
right here 117 271 297 279
reported 110 304 305 302
says 110 235 241 234
Google 103 771 870 869
reports 102 309 309 307



theverge.comMost Recent Anchor Text



Anchor Text Context theverge.com



Linked Domains External Links

10 30

Average Number of In-Content OBLs

theverge.com

DEJAN



Minimum Maximum

1 67

Linked Domains

theverge.com

DEJAN



Minimum Maximum

6 409

External Links

theverge.com

DEJAN



wired.com
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Most Common Anchor Text wired.com
Anchor text Linked Domains Linked Pages Links From Anchor Text Dofollow
here 1761 4843 5581 1834
Product page 1626 3777 3953 87
website 912 1543 1680 213
(no anchor text) 739 243364 3301147 741130
report 626 1494 1566 624
announced 538 1668 1700 648
said 482 1419 1460 781
press release 456 1476 1589 399
wrote 421 1054 1073 408
study 420 1482 1606 918
reports 372 1301 1328 831
reported 360 1266 1308 893
Web site 342 598 620 58
blog post 326 928 995 105
statement 325 707 720 244
says 297 582 592 193
site 282 450 477 57
blog 270 434 466 46
article 253 747 788 463
the 227 1398 1404 1222



wired.comMost Recent Anchor Text



Anchor Text Context wired.com



Linked Domains External Links

21 42

Average Number of In-Content OBLs

wired.com

DEJAN



Minimum Maximum

1 202

Linked Domains

wired.com

DEJAN



Minimum Maximum

2 885

External Links

wired.com

DEJAN



waitbutwhy.com
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Most Common Anchor Text waitbutwhy.com
Anchor text Linked Domains Linked Pages Links From Anchor Text Dofollow
Image source 41 71 133 133
Source 39 76 76 76
here 24 37 260 260
(no anchor text) 22 1037 1283 1283
This 13 37 38 38
lots 10 13 13 13
another 6 12 12 12
article 6 11 13 13
this one 5 6 6 6
again 4 6 6 6
unveiled 4 5 5 5
research 4 5 6 6
On Liberty 4 4 5 5
this video 4 17 24 24
Wait But Why email list 4 4 44 44
says 4 7 7 7
blog 4 7 7 7
said 4 6 6 6
are 3 5 5 5
Revenge of the Electric Car 3 3 3 3



waitbutwhy.comMost Recent Anchor Text



Anchor Text Context waitbutwhy.com



Linked Domains External Links

38 107

Average Number of In-Content OBLs

waitbutwhy.com

DEJAN



Minimum Maximum

5 98

Linked Domains

waitbutwhy.com

DEJAN



Minimum Maximum

5 255

External Links

waitbutwhy.com

DEJAN
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