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Google AdWords Myths, Debunked. 
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PEOPLE DON’T CLICK 
ON ADS ANYMORE
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40,000 Search queries 
every second
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3,500,000,000 
Search queries per day
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64.6%
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7.3% increase in CTR from the 
removal of right hand column ads
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20% increase in CTR with ETA Ads
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Customer Journey

Awareness Consideration Purchase Retention Advocacy

Display Advertising

Youtube Ads

Organic Results

Google AdWords

Email Marketing

Website/ Landing Pages

Social Media

Website Call to Actions

Effective User Experience

Remarketing

Remarketing

Social Media

Surveys

Email Marketing

Loyalty Programs

Content Marketing
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MO MONEY, BETTER POSITION
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IT’S ALL ABOUT RELEVANCE
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AVG. POS = QS X MAX CPC BID

Score given based on the 
relevance between 
Keyword, Ad Copy and 
Landing Page.

A Rank which determines 
in which order ads 
appear for a search term.

The highest amount that 
you’re willing to pay for a 
click on your ad.

= x
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KEYWORD
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AD COPY
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KEYWORD
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AD COPY
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WHAT IF COMPETITORS 
CLICK ON MY ADS?
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INTRODUCING, INVALID CLICKS
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MANUAL CLICKS

1 CLICKS THAT ARE INTENDED TO INCREASE 
ADVERTISING COSTS
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2
AUTOMATED 

CLICKS

ROBOTS OR DECEPTIVE SOFTWARE
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3
NO VALUE 

CLICKS

SECOND CLICK OF A DOUBLE CLICK  
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IMPRESSIONS CLICKS AVG. CPC INVALID CLICKS INVALID CLICK CTR % OF INVALID CLICKS

3,841,645 19,000 $8.29 1,991 0.05% 10.47%
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$16,505.39
in estimated accumulated 

invalid click spend
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WHY RUN A BRANDED CAMPAIGN?



www.dejanseo.com.au



www.dejanseo.com.au

Paid & Organic Report
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WHAT IF COMPETITORS 
BID ON MY BRAND?
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-
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WANT TO RETURN THE FAVOUR?
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Branded Campaign 
Auction Insights
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YOU
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If there’s one thing you need to 
take away from today….
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