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Stacy’s Journey

71% Occurred on Mobile

-__c—\\ //_ - N //

130 ' 14 ' 89 ! 69

186

Manufacturer
Interactions

Google YouTube Dealer
Searches Videos Interactions

— — — — —
— — — — —
— — m— m— —

/

*Touchpoints = searches, website visits, video views, clicks. Source: Luth Research ZQ Intelligence™ - Luth analyzed the digital activity of its opt-in panel participants.



Leading marketers are evolving their approach to measurement

MAINSTREAM
MARKETERS

44%

LEADING
MARKETERS






Rethink measurement for growth

1. WHAT MATTERS? 2. WHAT'S WORKING? 3. WHAT'S POSSIBLE?

Do metrics match Do we know what's What else can drive outcomes
business objectives? really driving results? today and over time?






What Matters?

10%

used their phone
prior to a purchase




What Matters?

Organizations that
tie marketing metrics
directly to business
objectives are

3X

more likely to hit
their goals




What Matters?

Ox

gap between
customer lifetime
value and CPA

g.co/profitplaybook







What 1s your most
iImportant business goal
and do you have a KPI
Question to Ask: . . . .
What Matters? assigned to maximize 1t?
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What's Working?

15%

start on one device,
but finish on another




What's Working?

3X

more likely to
believe estimates
are fundamental
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What's Working?

Advertisers around
the world are now
using cross-device
insights to measure

up to

16%

more conversions




What's Working?

1B+

store visits globally
since launch
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What's Working?

98%

shop digitally

3/4

start on a
mobile device




What's Working? (® TARGET

® 8 / ' (@ Target : Expect More. Pay Le: X
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< C | © www.target.com # . :
5% Apps
kiy ad find sto REDcard registries & lists free shipping on orders of $25+ & free retums.

(® categories - deals - [ Q search ) my account - Oitems =

Py sign in

more valuable
than single channel ? . 5 V-3 %,
customers s wagan .-Gk B BN 5T clearance

save up to 40%*
patio clearance

c

A target logo

il patio+furniture

Outdoor Furniture & Patio Furniture Sets : Target
www.largel.ccm/c/palia-furnllure-garden/-fN-leor ¥ Target Corporation ~

Items 1 - 24 of 2031 - Shop for patio furniture online on Target.com. Find patio ... Clearance (42)
Clearance (42) ..... Camden Patio Dining Chair (4pk) with Gray .

Patio Furniture - Kmart
www.kmart.col living-pati 24532 v Kmart

Kmart has the best patio furniture. Find styles from Jaclyn Smith, Grand Harbour, and Essential
Gardens.

QOutdoor - Qutdoor dining furniture, patio furniture & more - IKEA

www.ikea.cc tmen v IKEA

Outdoor. Just add sunshine. There's never a bad time to start dreaming of warmer weather. That's why
we have the basics for planning your comfy outdoor .

Patio Furniture Clearance

EF) www.searshomeapplianceshowroom.com/ »

Get Up to 70% Off Select Pieces. Visit Sears® Appliance Showroom Now
Services; Blade Sharpening, Key Cutting, Screen Repair...

Q 6186 Retail Rd, Dallas - (214) 706-9994 - Open today * 10:00 AM —9:00 PM ~

prep for cooler temps

*see offer details restrictions apply.

patio & garden



Question to Ask:
What's Working?
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Are you identifying gaps
In your measurement,
and constructing a model
to fill those gaps — across
devices + channels + high
value customers?






What's Possible? ' photob X

5X

incremental return

from mobile




What's Possible?

2X

more likely to conduct
big bet experiments




Are your experiments
answering the big,
Question to Ask strategic questions?

What's Possible?










