Re-Thinking Content

Engagement-Based Conversion Study

By Dan Petrovic

AAAAAAA


http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=cro&utm_campaign=interactive-minds
http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=cro&utm_campaign=interactive-minds

Wha':[ it told you

t\

you read the the first Iine‘KWron_g?



Scanners @

Skippers B
2k Readers

Headliners

500






Answers

Interest

Length e e Design

Complexity
18

18  Credibility


http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=cro&utm_campaign=interactive-minds
http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=cro&utm_campaign=interactive-minds

Callus 1300123 736

‘I D E JJ \ N HOME SEO Packages PPC Packages v Content Marketing Blog Contact Us

MARKETING

Home / Research / A Comprehensive Study of Content and Brand Visibility on Google+

A Comprehensive Study of Content and
Brand Visibility on Google+

™ wednesday April 16, 2014

. Email Address *
45k 3+ Google+ IN LinkedIn f Facebook E-mail

Understanding Google+ I tried Google+ but it Phone Number *
looks like nobaody is

Request a Quote

Full Name *

Google has been aggressively attempting to diversify away
from search. Over the years they've come up with a number

using it yet, why should |

of promising products in a sea of failed experiments. When spend extra time on yet Company Name
Larry Page took charge of Google’s direction once again, we another social network?
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services into a single unifying platform.
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Here are the top reasons why people don't finish reading things onling:

2.
2.

o o

[hypotext target="word-count™JIntimidated by word count.[/hypotext][hypotext id="word-count” Jcontent]/ hypotext]
[hypotext target="losing-interest”JLosing interest while reading.[/hypotext][hypotext id="losing-interest™]

“This sentence has five words. Here are five more words. Five-word sentences are fine. But several together become monotonous. Listen to what is happening. The writing is getting boring. The sound of it drones. It's like
a stuck record. The ear demands some variety. Mow listen. | vary the sentence length, and | create music. Music. The writing sings. It has a pleasant riythm, a lik, a harmaony. | use short sentences. And | use sentences of
medium length. And sometimes, when | am certain the reader is rested, | will engage him with a sentence of considerable length, a sentence that burns with energy and builds with all the impetus of a crescendo, the raoll

of the drums, the crash of the cymbals—sounds that say listen to this, it is important.”

— Gary Provost

[hypotext target="poor-design”]Poor layout and formatting. [/hypotext][hypotext id="poor-design” Jcontent[ /hypotext]
[hypotext target="b4 " |Difficult to scan.[/hypotext][hyvpotext id="b4" Jcontent] /hypotext]
[hypotext target="no-trust™ 1Lack of trust.[/hvpotextilhyvpotext id="no-trust"lcontent] /hvp otext]
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On the left we see a classic inverted pyramid. On the right is a modified model with background information
folded in hypotext. This meta data is retrievable on-demand in a non-linear mode. Supplementary
information does not have to appear at the bottom of the content. Its placement can and should be contextual.

It's not them it's us

What's amazing about our findings is that they're identical to those published How we write isn‘'t
by Nielsen 1 back in 1997. Basically, how we write isn't compatible with how compatible with how
we read on the web and we haven't done anything about it in nearly
two decades. | don't know about you but | see a great opportunity here.

we read on the web.

Web contentis being produced at an unprecedented rate. Article marketing, guest blogging, advertorials, opinion
pieces, interviews, lists, clickbait! We're saturating digital space with content pieces aggressively competing for user

attention, causing content fatigL

TL;DR Culture

Question: What is the right dose of exercise for a longer life?
Answer: 450 minutes per week

On the left we see a classic inverted pyramid. On the right is a modified model with background information
folded in hypotext. This meta data is retrievable on-demand in a non-linear mode, Supplementary
information does not have to appear at the bottom of the content. Its placement can and should be contextual.

It's not them it's us

What's amazing about our findings is that they're identical to those published How we write isn't
by Nielsen I back in 1997. Basically, how we write isn't compatible with how compatible with how
we read on the web and we haven't done anything about it in nearly
two decades. | don't know about you but | see a great opportunity here.

we read on the web.

Web content is being produced at an unprecedented rate. Article marketing, guest blogging, advertorials, opinion
pieces, interviews, lists, clickbait! We're saturating digital space with content pieces aggressively competing for user

attention, causing content fatigue [*].

How Content Fatigue Happens
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Answer: 450 minutes per week
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Social Proof

Content Quality and Reputation

Would you hire a content marketing agency with low social shares on their content?

Yes I | 37.5% (+23.0/-185)
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