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Wha':[ it told you

t\

you read the the first Iine‘KWron_g?



How do you feel about reading this much text?

This sentence has five words. Here are five more words. Five-word
sentences are fine. But several together become monotonous. Listen
to what is happening. The writing is getting boring. The sound of it
dr ones. | t 0s |1 ke a stuck record.
listen. | vary the sentence length, and | create music. Music. The
writing sings. It has a pleasant rhythm, a lilt, a harmony. | use short
sentences. And | use sentences of medium length. And sometimes,
when | am certain the reader is rested, | will engage him with a
sentence of considerable length, a sentence that burns with energy
and builds with all the impetus of a crescendo, the roll of the drums,
the crash of the cymbalsi sounds that say listen to this, it Is important.



You are now Morgan Freeman.

Relax. Take your time. Read this in your new awesome voice.




This sentence has five words. Here are five more words.
Five-word sentences are fine. But several together become
monotonous. Listen to what is happening. The writing is
getting boring. The sound of
record. The ear demands some variety. Now listen. | vary
the sentence length, and | create music. Music. The writing
sings. It has a pleasant rhythm, a lilt, a harmony. | use
short sentences. And | use sentences of medium length.
And sometimes, when | am certain the reader Is rested, |
will engage him with a sentence of considerable length, a
sentence that burns with energy and builds with all the
Impetus of a crescendo, the roll of the drums, the crash of
the cymbalsi sounds that say listen to this, it is important.
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Google has been aggressively attempting to diversify away
from search. Over the years they've come up with a number

using it yet, why should |

of promising products in a sea of failed experiments. When spend extra time on yet Company Name
Larry Page took charge of Google’s direction once again, we another social network?

witnessed a sudden shut down of unviable products. What

followed was profound integration of Google's products Website URL *

services into a single unifying platform.
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WORDS: 5300

SHARES: 4500

LINKS: 186

TIME REQUIRED TO READ: 25m

ACTUAL TIME ON PAGE: ?



WORDS: 5300

SHARES: 4500

LINKS: 186

TIME REQUIRED TO READ: 25m

ACTUAL TIME ON PAGE: 6m



CONTENT CONSUMED: 25%



BOUNCE RATE: 89%
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People who read your content in
are likely to mention, quote and link to It.
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Minimise interruption

Provide quick answers

Support easy scanning

Improve trust and credibility

Offer in-depth information retrieval
Enable interactivity and personalisation
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Skeletal Form Selectively Expanded

Answers and Discovery Paths: 25% Personalised Content Consumption: 75%
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Here's Why Nobody Reads Your Content
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Here are the top reasons why people don't finish reading things onling:

2.
2.

o o

[hypotext target="word-count™JIntimidated by word count.[/hypotext][hypotext id="word-count” Jcontent]/ hypotext]
[hypotext target="losing-interest”JLosing interest while reading.[/hypotext][hypotext id="losing-interest™]

“This sentence has five words. Here are five more words. Five-word sentences are fine. But several together become monotonous. Listen to what is happening. The writing is getting boring. The sound of it drones. It's like
a stuck record. The ear demands some variety. Mow listen. | vary the sentence length, and | create music. Music. The writing sings. It has a pleasant riythm, a lik, a harmaony. | use short sentences. And | use sentences of
medium length. And sometimes, when | am certain the reader is rested, | will engage him with a sentence of considerable length, a sentence that burns with energy and builds with all the impetus of a crescendo, the raoll

of the drums, the crash of the cymbals—sounds that say listen to this, it is important.”

— Gary Provost

[hypotext target="poor-design”]Poor layout and formatting. [/hypotext][hypotext id="poor-design” Jcontent[ /hypotext]
[hypotext target="b4 " |Difficult to scan.[/hypotext][hyvpotext id="b4" Jcontent] /hypotext]
[hypotext target="no-trust™ 1Lack of trust.[/hvpotextilhyvpotext id="no-trust"lcontent] /hvp otext]



Here are the top reasons why people don't finish reading things online: Here are the top reasons why people don't finish reading things online:

. Unable to find quick answers. 1. Unable to find quick answers.
Intimidated by word count. 2. Intimidated by word count.
Losing interest while reading.k 3. Losing interest while reading. h

4. Poor layout and formatting.

. Difficult to scan.
) “This sentence has five words. Here are five more words. Five-word sentences are fine, But

- Lackortrust several together become monotonous. Listen to what is happening. The writing is getting
boring. The sound of it drones. It's like a stuck record. The ear demands some variety. Now
listen. | vary the sentence length, and | create music. Music. The writing sings. It has a
pleasant rhythm, a lilt, a harmony. | use short sentences. And | use sentences of medium
length. And sometimes, when | am certain the reader is rested, | will engage him with a
sentence of considerable length, a sentence that burns with energy and builds with all the
impetus of a crescendo, the roll of the drums, the crash of the cymbals-sounds that say

listen to this, it is important.”

— Gary Provost

4. Poor layout and formatting.
5. Difficult to scan.

6. Lack of trust.
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Types of Content

Research / Whitepaper
Step by Step Guide

Instruction Manual ——_

Chart / Diagram
Website Page
Infographic
Slideshow
Blog Post
Brochure
Template
Image

Video

Table

Tool

=

Content Qualities

Problem-Solving
Comprehensive
Controversial
Newsworthy
Authoritative
Instructional
Trustworthy
Entertaining
Educational
Informative

Accurate
et

Timely
Fresh






