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YEAR 2009
fSCIENCE

“=4R IN REVIEW

Find Science Events WELCOME TO YEAR OF SCIENCE 20091

In Your Area!
@ Celebrating Science in 2010
GET INVOLVED

2009 is over, but our celebrations certainly are
continuing! It has been a wonderful year highlighting the
contributions that science makes to our lives and
building collaborative connections across boundaries
that often exist across our diverse scientific community.
As we reflect back on the Year of Science 2009, several
key words come to mind: celebrate, communicate, and
collaborate! Those words have guided us in this
compilation of reflections to (1) recognize the
unprecedented level of collaboration among individuals
and organizations contributing to make the year a
collective success in elevating the voice for science, (2)
extend our thanks, and (3) look toward next stepstt

My Interests

The winners have
been announced for

Check out all their
cool creations!

Click here to see the
collective impact of the Year of Science 2009!

The 2nd USA Science
& Engineering Festival
will be descending on
the Washington, D.C.
area in April 2012.
Click here to learn
more

We want to hear the

Click HERE to see a full listing great things your
i;‘Pb\S and browse the Year of Science organization is doing in
g 2009 themes! celebration of Year of

Science 2009! CLICK
HERE to share your
YoS ideas and stories!

Year of Science 2009 is
a 12 month celebration
of how science works,
why science matters,
and who scientists are
led by participants in
the COPUS network.
Learn more about the
process of science on
the exciting new Web
site Understanding
Science.org. follow YoS and COPUS on Twitter

Tweeting about YoS and COPUS Celebrations!

SUPPORT YOS09
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Freaking philanthropists.
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The Science Lady Be Like...
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Dan made a new link?

Quick let’s steal the idea and ruin the linking page.
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Lazy. Unimaginative.
Disconnected. Boring.

/ Time-Poor.







Your competitors are lazy.
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My Solution?
Generate ‘unreplicable’ links.
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You want links to surprise you.

You should never know in advance a link is coming,
or where it's coming from.

Duane Forrester, Bing
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* Free. Passive, no-effort acquisition.
* Organic. Low risk of causing penalties.
» Copy-Proof. Difficult to replicate.
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IrishWonder’s SEO Consulting Blog

BLOG HOME ABOUT

@ What Happened to Press Release Sites?

TUESDAY, AUGUST 26TH, 2014...5:03 PM

The Age of Digital Extortion:
Google Care?

Recently, I've got a complaint from somebody I've
been consulting about their site having been a target
of scammers trying to extort money out of them by thr

business online. Given the recent news of mass extortion emails (and Google’s

reluctant reaction), it’s difficult to surprise anyone with a story like this, but this

case is slightly different, though nevertheless worrying and potentially
dangerous.

In my client’s case, they have suddenly discovered hundreds and hundreds of
links from low quality sites they could swear they had never placed. Those sites
were mostly directories, often using the same template and had one thing in

common — this notice:

Process of Link Removal:

LUinks cannot be removed with a request through email, For Link removal we charge $7 for each kink, Since we have provided
the links for SEO purposes free of charge, the removal process will be paid. This is a part of our terms and conditions.
Therefore, If you dont agree, do not use our directory

Paying for removing a link from a directory is nothing new — since link removal

became a thing, I suppose the workload of the editors even of some decent

ng to destroy their

Search It!

|

[Search|

I IS'.m:‘»:—

Recent and. ,
upcoming bpeakmg
Gigs ) )
= SMX Israel - January 6, 2013

= LAC - February 7-10, 2013

nkVis - March 2, 2013

= RIMC - March 22, 2013
= BrightonSEOQ - April 12, 2013

= ionSearch - April 18-19, 2013

15 & 16 MAY, 2013

Outreach after
the link I1Is made.

Say thanks.
Connect.
Collaborate.
Give back.
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NASH

07 5492 4887 or 0438044257

You are hers: Home » Find Us

(Shm the knowdedge!

Old Directory Scheme.

Sign up for our newsletter!
"Get Wired”

Products| Specials| Safety| More

Your email address

Latest Articles

: Electrician Czloundra | Sunshine
Coast
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LINK Blas

a motivationally driven self-deception
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That link looks pretty good.

/ Why remove it?
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There’s only one type of natural link.
The one you didn’t ask for.
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| analysed a lot of natural links.

dejanseo.com.au/anchor-text-harvesting
ancore.dejanseo.com.au ‘ DEJAN
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Despaite its lack of a space agency. Australia has a rich space hentage. Its
telescopes, many of which are set up in desert areas, provide excellent
views of the mighttime sky. It has dishes that stay in touch with NASA
spacecraft (perhaps most famously, broadcasting Apollo 11 as the first lunar
landing crew worked on the surface ) There also are many professionals that
work in space, whether 1n astronomy. engineering, various sciences or other
fields.

This month, Andrew Dempster (who 1s the director of the Australian Centre
for Space Engineering Research. as well a sa professor at the University of
New South Wales) published an article in The Conversation outlining 10

reasons why he believes Australia “urgently™ needs a space agency.

Dempster’s plea 1sn’t the first such one. In 2008, as he points out, the
Australian Senate Standing Committee on Economics wrote a report (called
“Lost In Space™). Besides repeating the oft-made observation that Australia
1s alone among its OECD peers i not having a space program, the report
stated that Australia’s work “in space science and mdustry has drifted and

the sense of purpose has been lost.”
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In the end, Italian girl and Icelandic boy had two girls of Spanish
nationality. Multiplying and spreading like a disease, another language 1s

added to the mix. A perfect metaphor for progress.

I.TIIHSE‘— Jource
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The conference was opened on the Monday by Bdale Garbee, recently-
retired Open Source & Linux Chief Technologiest at Hewlett-Packard, and
a long-time contributor to the Debian Linux distribution. (Read Kelly
Burnes’ article about Bdale at LCA2013, where you can also watch our

video intarview.)

On the Tuesday, Radia Perlman enchanted the audience with her talk on the
folklore of networking. Radia has been instrumental in developing several
kev networking protocols that underpin the interconnectedness of
computers that we now take for granted. She gave a highly-technical yet
accessible talk laced with humour and even nerdy poetry. (You can read my

thoughts on Radia at LCA2013, and watch our video inferview.)

Andrew “bunnie” Huang gave the Thursday keynote. Andrew was
mstrumental in creating the Chumby. one of the first ‘ambient Internet’
devices brought to market, but is probably best known for ‘hacking the
Xbox'. bunnie’s talk delved, naturally, into the hardware side of open
source, using the development of the Chumby as a case study. The depth of
bunnie’s hardware design skills, experience in the challenges of electronics
manufacturing, and strategic msight mto the process of bringing a consumer
electronics product to market was truly staggering. (You can read Rayna

Stamboliyska’s article about bunnie, and watch our video interview.)

If the first three keynote speakers were the warm-up act, then i1t’s clear that
Sir Tun Berners-Lee was the headliner of the conference. OpenGov
advocate and all-round dynamo Pia Waugh, worked for over a year to put
together a speaking tour of Australian and New Zealand by Sir Tim
Bermners-Lee (better known as ‘Sir Tim’, or simply “TBL’). TBL 1s widely
regarded as the “inventor of the world wide welb’, and is currently the
director of the World Wide Web Consorttum (W3C), which 1s the body that
oversees web standards. With such auspicious provenance, and with tickets
being sold to the general public in addition to LCA delegates being present,

anticipation was at a maximum for this high-profile talk.
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The conference was opened on the Monday by Bdale Garbee, gggently-
retired Open Source & Linux Chief Technologiest at Hewlett-Packard, and | d . f .
a long-time contributor to the Debian Linux qgiuibution. (Read Kelly entl ICatlon

Burnes’ article about Bdale at LCA2013 gwvhere you can also watch our

Relationship

video intarview.)

On the Tuesday, Radia Perlman enchanted the audience with her talk on the
folklore of networking. Radia has been instrumental in developing several
kev networking protocols that underpin the interconnectedness of
computers that we now take for granted. She gave a highly-technical yet
accessible talk laced with humour and even nerdy poetry. (You can read my

thoughts on Radia at LCA2013, and watch our video interview.)

|dentification

Andrew “bunnie” Huang ga€etire=Frmrstry Ry IO ZITew was

instrumental in creating the Chumby gueof the first ‘ambient Internet

devices brought to market, but is probably best known for “hacking the Exam ple
Xbox'. bunnie’s talk delved, naturally, into the hardware side of open |dent|flcatlon
source, using the development of the Chumby as a case study. The depth of

bunnie’s hardware design skills, experience in the challenges of electronics

manufacturing, and strategic msight mto the process of bringing a consumer ACt|On

electronics product to market was truly staggering. (You can read Ra}-‘na{/— Expan8|on

Stamboliyska’s article about bunnie, and watch our video interview.)

If the first three keynote speakers were the warm-up act, then i1t’s clear that

Sir Tun Berners-Lee was the headliner of the conference. OpenGov | d entlf | C a-tlon
advocate and all-round dynamo Pia Waugh, ygked-fesever—rear V—
together a speaking tour gf Australian and New Zealand by Sir Tim

). TBL 1s widely

Berners-Lee (better known as *Sir Tim', or ot
regarded as the “inventor of the world wide web’, and 1s currently the
director of the World Wide Web Consortmum (W3C). which 1s the body that

Action

oversees web standards. With such auspicious provenance, amn oL
Definition
anticipation was at a maximum for this high-profile talk. |d eﬂtlfl CatIO N

being sold to the general public in addition to LCA delegates being present,

Action/Expansion
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Research Results

Merit-Based Link Classification

1. Proof

2. Attribution

3. Citation

4. Definition

5. Expansion
0. |dentification
/. Example

8. Action

9. Relationship
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Proof

Providing a source for factual information.
Substantiating a claim.
Example: JDN

Les liens intermédiaires de Google Webmaster Tools
semble indiquer qu'un lien sur Marketbizz.nl pointe vers
le site de Dejan SEO (plus précisément vers la page
dupliquée

"http://rob.dejanseo.com.au/ReferentieEN.htm").

Probleme, Marketbizz.nl ne pointe pas vers
rob.dejanseo.com, mais vers la page originale que Dejan
SEO a dupliquée... © Capture JDN. source :

dejanseo.com.au/mind-blowing-hack
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Attribution

Crediting original authors for using their content.
Live Example: Search Engine Land

Dan Petrovic has explained how he hijacked a few pages
in Google to show his copied version over the original
version of the page.

For example, he was able to confuse Google into thinking
a page on MarketBizz should really show on
dejanseo.com.au instead of on marketbizz.nl.

How did he do it? He simply copied the full page, source
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PageRank (which technically is a query-independent ranking model) isn't the only factor that plays a role in the link
graph. There is also a second mode of connectivity based-ranking, this time query-dependent has a major role. This
mode is based on the HITS algorithm, which declares that a document which points to many others might be a good
hub, and a document that many documents point to might be a good authority. Recursively, a document that points to
many good authorities might be an even better hub, and similarly a document pointed to by many good hubs might be
an even better authority, as Monika Henzinger of Google expiained (quote from Search Quality: The Link Graph
Theory by Dan Petrovic)

Reference

Quoting a statement from another author.
Live Example: Moz
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Jozcast—This is the most sophisticated service that reponts Google volatility over the last 30,60 and 90 days

based on a set of 1,000 monitored keywords. It also reports on domain diversity, the influence of Exact Match and
Fartial Match domains and more

SERPMetr

Jetrics — Reports Google, Bing and Yahaoo volatility on US sites during the last 30 days.

SERFPs. com — Reports Google and Bing volatility during the last 30 and 90 days based on 1,000 monitored LS
sites.

Algoroo — Reports volatility based on a few thousand manitored keywords.

Definition
Linking to a page which defines a concept.
Live Example: icrossing
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The result: Unfortunately, the test yielded no positive result. It seems like people were not
going to the new URL in any more number thanif the plaintext URL was not there. One thing
they did note however is that Google does discover plaintext URLs evenif they have no link
associated to the.

The source: http://dejanseo.com.au/seo-experiment-with-non-link-references/

Expansion

Providing a path to an in-depth resource.
Live Example: Search Engine Journal



http://www.searchenginejournal.com/top-31-seo-experiment%E2%80%8Bs-you-want-to-know-about/63855/?utm_source=SMX&utm_medium=PDF&utm_content=SLIDES&utm_campaign=DEJAN
http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=link-building&utm_campaign=smx-munich
http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=link-building&utm_campaign=smx-munich

|dentification

Disclosure of contextually relevant entities.
Live Example: SEO Roundtable

Dan Petrovic put together one of the more useful Google Hangouts
I've yvet to see by a non-Googler.

He had several SEOs on the Hangout where he went through a long
list of SEO related questions and asked them to answer them in
order. The hangout is about 1.5 hours and they go through basic and
more advanced questions.
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Example

Practical illustration of discussed entities and ideas.
Live Example: Blind Five Year Old

The fact thal Google frequently uses synonyms to boost search quality is nothing

Principal Software Engineer on the Search Ranking team.
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Action

Inviting users to perform an activity.
Live Example: RossHudgens.com

Today, | found the best call to actp on an SEQ company wehbsite I've ever seen. 1t made me run fill out
their form and | don't even need theservices! The company is Australian-based Dejan SEQ. In an effort to
not take their pageviews, | suggest you mosey on over there and be impressed. The CRO is impeccable.

Dejan’s CEQ reported a 700% increase in conversion rate over their old version using this new form! That's
an incredible improvement.
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Relationship

Engagement and connectivity based linking.
Live Example: 2013 National Cyber Security Awareness Week

C »rdelta

nt Technology People

Ry

EDITH COWAN E
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Your can try to mimic
these link characteristics.

a.
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You don’t want to appear to be

popular — you want to

3

— popular.

Alistair Lattimore, Wotif

a4 PEJAN
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o Achieving

¥ Greatness
Faking
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Link Earning
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Any

a lor

eqgitimate link bullding strategy is

g-ter

ﬂ

1€

ort.

Kaspar Szymanski, Google
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Arguments Against Pure Link Building

1. You should never have to depend on an agency for your links.
2. Lack of competitive advantage. Easy to copy.

3. Pure link building is a waste of time.

4, Links are a by-product of intrinsic content and brand qualities.
5. Not future-proof.

i PEIAN
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Link Signals

Rule
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Balanced by Others
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Relative Impact
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Sighal Speed Matters

Slow

Fast
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Google’s Link Policy Adapts to SEO Trends

OLD

Your site’s ranking in Google search results is partly based on analysis of
those sites that link to you. The quantity, quality, and relevance of links
influences your ranking. The sites that link to you can provide context
sbout the subject matter of your site, and can indicate its quality and
popularity.

any links

ded to manipul
may be red part of a link schem
manipulates links to your site] or outgoing links
site. Manipulating these links may affect the quality of our search
results, and as such is a violation of Google’s Webmaster Guidelines.

a site's ranking in Google search results
any behavior that

nsi

rom your

The following are exsmples of link schemes whi
site's ranking in search resu

can negatively impsct 3

Buying or selling links that pass PageRank. This includes exchanging money
for links, or posts that contain links; exchanging goods or services for
links; or sending someons a “fres” product in exchange for them wri

sbout it and including a link

Excessive link exchanging ("Link to me and I'1l link to you")
Linking to web spammers or unrelated sites with the intent to manipulate
Fagerank

Building partner pages exclusively for the sake of cross-linking

using sutomsted programs or services to create links to your site
Here are 3 few common examples of unnatural links that violate our

yq |EUIEEIIRES:

Text advertisements that pass Pagerank

Links that are inserted into articles with little coherence, for example:
most people slesp at night. you can buy cheap blankets at shops. a blanket
keeps you warm at night. you can also buy a wholesale heater. It produces

more warmth and you can just turm it off in summer when you are going on
france vacation.

Low-quality directory or bookmark site links

fHinks amb, igets that sre ibuted across various sites, for
xamel
visitors to this page: 1,472

car insurance

uwidely distributed links in the footers of various sites

Forum comme: h optimized 1

nks in the post or re, for example:

Thanks, thst’s great infa!
- paul

paul’s pi

s2n diego
Note that PPC (pay-per-click) advertisi
the buyer o ad do not vislate our g
from passing in several ways, such as:

san disge
g links that don’t pass PageRank to
nes. ¥ou can prevent PageRank

adding & rel-
Redirecting

ofollow” sttribute to the <> tag
nks to an intermedizts page tha
robots.txt file

get other sites to creste ks to yours
nt content that can GuiEKly gain popularity in the
Internet community. Thelmore|USERUN content you have, the greater the
chances someone else will find that content valuable to their readers and
link to it. Before making any single decision, you should ask yourself: Is
this going to be beneficial for my page's wisitors?

ked from search

van to

It is not only the number of links you have pointing to your site that
matters, but also the quality and relevance of those links. Creating good
content pays off: Links are usuzlly editorial votes given by choice, and
the buzzing blogger community can be an excellent place to generate
interest.

If you see 3 site that is participating in link schemes intended to
manipulate PageRank, 1et us know. We'll use your information to improv
algorithmic detection of such links.
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Any links nded to manipulate fageRank Gr d site's ranking in Google
search results may be considered part of a link scheme|and @ wislation of
Boogle’s Webmaster Guidelines. This includes any behawior that
manipulates links to your site or outgoing links from your site.

The following are exsmples of Link schemes which can negatively impsct 2

's ranking in search resu

Buying or selling links that pass PageRank. This includes exchanging
money for links, or posts that contzin links; exchanging goods or
services for links; or sending someone a “fres” product in exchange for
them writing about it and including a link

Excessibe [link exchanges (“Link to me and I'11 link o you") or partner
pages exclusively for the sake of cross-linking
Large-scale article marketing or guest posting campaigns with keyword-
rich anchor text links

Using automsted programs or services to create links to your site
additionally, creating links that weren’t editorially placed or vouched
for by the site’s owner on a page, otherwise known as unnatural links,
can be considered a viclation of our guidelines. Here are a few common
examples of unnatural links that may violate our guidelines:

Text advertisements that pass pagerank

advertorials or native advertising whers payment is received for articles
that include links that pass Pagerank

Links with optimized anchor text in articles or press releases
distributed on other sites. For example:

There are many wedding rings on the market. If you want o have 2
wedding, you will have to pick the best ring. You will alsc need to buy
flowers and 2 wedding dress.

Low-quzlity directory or bookmark site links
{eyuisrasrich, hidden) or Tou-qUAaIity Tinks srhedde
distributed across vardous sites, for example:
visitors to this page: 1,472

.

car dnsura:

uidely distributed links in the footers Br templates ot vaci

Forum commen
exampl
Thanks, that’s great infa!
- paul

paul’s pi:

sen diego
Note that PPC (pay-per-
to the buyer of the ad do not v

san disge
g links that don’t pass PageRank
elines. You can prevent
PageRank from passing in several ways, such as:

adding = rel="nofollon” sttribute to the <a> tag
Redirecting the links o zn intermediate page that is
engines with = robots.tyt Tile

The best get other sites to createlRIGRSGUAIREYY relevant links to
yours is to create unique, relevant content that can haBuPally gain
popularity in the Internet community. EreEing goed content pays oTES
Links are usually editorial votes given by choice, and the more useful
content you have, the grester the chances somsone slss will find thet
content valusble to their readers and link to it.

ked From search

k schemes intsnded to
r information to impro

If you ses : site that iz par
manipulate PageRank, let us know.
detection of such

our_algeri:

Current: https://support.google.com/webmasters/answer/66356?hl=en
Archived: http://web.archive.org/web/20130628215010/https://support.google.com/webmasters/answer/663567hl=en#

“Large-scale article marketing or

guest posting campaigns”

“Links with optimized anchor text

IN articles or press release
uted on other sites.’

distri

“tem

nlates’
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Buying Links
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Google: Buying links is against our guidelines.
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IS paying a link builder to get you some
inks same as buying the links yourself”?

Even if they do it nicely.
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“[t's not the case that I'd have a link
building team that would go out and
email everyone to try to get links to
my clients welbsites”.

John Mueller, Google

0
GO
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How about link building through marketing?

N Content -
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Google be like...
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Your content has to be good though.

CONTENT
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Types of Content

Research / Whitepaper
Step by Step Guide
Instruction Manual
Chart / Diagram
Website Page
Infographic
Slideshow

Blog Post

Brochure

Template

lmage

Video

Table

Tool

CONTENT
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CONTENT

Content Qualities

Problem-Solving
Comprehensive
Controversial
Newsworthy
Authoritative
Instructional
Trustworthy
Entertaining
Educational
Informative
Accurate
Helpful

Timely

Fresh
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Types of Content Content Qualities

Problem-Solving
Comprehensive
Controversial
Newsworthy

Research / Whitepaper
Step by Step Guide
Instruction Manual
Chart / Diagram

Website Page Authoritative
Infographic |_| N kab|e Instructional
Slideshow Trustworthy
Blog Post Content Entertaining
Brochure Educational
Template Informative
Image Accurate
Video Helpful
Table Timely
Tool Fresh
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Article

Co-Citation Experiment

PDF Hack

Thin Content Update

SEO for Multilingual eCommerce Websites

Call to Action Examples

Extortion Email

Unique Views Time Tweets Likes Plusones LinkedIin Total Share Words

44 297.

2% 2169 A»u»———-

L =5
.

1048

284

Fawen

|
5,394 1% 622
:
9,303 5:13 890 b
W
1052
L
558 L.
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A A | B | c | D | E | F | G | H | I | J | K
1 Article Unique Views Time Tweets Likes Plusones Linkedin Total Share Words

> Co-Citation Experiment

: PDF Hack 284 2% 2169 /\»w

A

4+ Thin Content Update 1% 622

s@SEO for Multilingual eCommerce Websites 9,303 5:13

s @Call to Action Examples

No Links

Plenty of Links ~
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Engagement Starts Before Outreach

-
-

CONTENT
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Link Lubricators
Things that help links happen.

» Corporate and Personal Brand
« Advertising and PR
e Exhibitions and Events
* Video Channel

* Relationships
* Social Media
« Partners and Customers
 Fans and Advocates

Relationships

Strong Brand

A

Engagement


http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=link-building&utm_campaign=smx-munich
http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=link-building&utm_campaign=smx-munich

Little Nudges

Here and there.

RRRRRR


http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=link-building&utm_campaign=smx-munich
http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=link-building&utm_campaign=smx-munich

EDEJAN CALL 1300 123 736

M ARKETING

HOME  SEO Packages PPC Packages Content Marketing Ouwr Process Case Studies FAQ  About Us

Home Can Pefrovic

Dan Petrovic Request a Quote

Dan Petrovic is Australia’s best-known name in the field of search
engine optimisation. His research and experiments have drawn
> unity and major industry blogs.
uent blogoger and @ speaker at all major Australian [ l
and select inle i i industry events. Conference Email Address *
delegates describe a passionate presenter with practical [ l
and actionable approh. Dan holds a multimedia degree from Phone Number *
Griffith University in Erf@ane, where he often presents as a guest [ l
lecturer and contributed@o quality of teaching material as a
member of the curricul advisory board. Outside his day job
Dan's interests are in tha@ield of science, education, research, [ l

Full Name *

-,

Company Name

|
{ technology, electronic mgc and futurism. The best way to Website URL *
o h connect with Dan is throudly Google+. [ l

Download profile images:

- Dan Petrovic [Transparent Background PNG] GE‘t QUOtE
- Dan Petrovic [White Background JPGE] e

People will copy/paste your bio.



Speaker bios:

With more than 7 years of experience doing Search Engine Optimization for European, American
and Latin-American companies, Aleyda is an International SEO Consultant -service that she
provides through her company Orainti-, co-founder of Tribalytics -a social influencers marketing
tool-, and a Moz Associate. Aleyda has a deep experience as SEO consultant and has previously
worked as: - The Head of Digital Strategy at WooRank - SEO Manager at Forex Club and Bodaclick
Systems engineer with an E-Commerce Master by the University of Salamanca, she also
collaborates as a teacher at - The Search Engine Master of the Pompeu Fabra University - The
SEQ —SEM Master at KSchool in Madrid

Dan Petrovic is Australia's best-known name in the field of search engine optimisation. His
research and experiments havegl Jomgiion of the worldwide community and major
industry blogs. Dan is a frequiint blugge ang . . s -
international search industry eV =nce delegates describe him as a passionate
presenter with practical and actionable approach. Dan holds a multimedia degree from Griffith
University in Brisbane, where he often presents as a guest lecturer and contributes to quality of
teaching material as a member of the curriculum advisory board. Best way to get in touch with
Dan is through Google+.

Rand Fishkin is founder, former CEO and now Wizard of Moz (formerly SEOmoz), a leader in the
field of search engine optimization tools, resources & community. In 2009, he co-authored the
Art of SEO from O'Reilly Media and was named among the 30 Best Young Tech Entrepreneurs
Under 30 by BusinessWeek. Rand has been written about it in The Seattle Times, Newsweek and
the MY Times among others and keynoted conferences on search around the world. He's
particularly passionate about the SEOmoz blog, read by tens of thousands of search
professionals each day. In his minuscule spare time, Rand enjoys the company of his amazing
wife, Geraldine.

Kaspar Szymanski left the Search Quality team in 2013, where he has been the driving force
behind global web spam tackling initiatives since 2006, as well as the public face spearheading
Google webmaster outreach and communication efforts in EMEA. Kaspar is best known in the
industry for his public speaking and publishing on behalf of Google. He knows everything about
applying the disavow links tool and reconsideration requests. Currently Kaspar offers as a
founding member of SearchBrothers.com SEQ consulting and recovery services to site owners
who experienced site issues because of Google Webmaster Guideline violations.
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Canonicalisation & Social Signals

Boosts Sharing Confidence.

127 | =287 @ 86 e 7
3 Tweet|  ELike Ll Digg

hitp:/dejanseo com. awfun/google-skynet/

- X : e X
M Tweet Li 1 112 ag
hitp:/idejanseo . com. awfun/google-skynetiicomment-545782298

http://dejanseo.com.au/social-signal-consolidation/
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Automated Link Attribution

http://wordpress.org/extend/plugins/copy-link/

User Benefits:
Helps users find original source of information
Link attribution is optional and not forced on end-user

Webmaster Benefits:

Prevent content duplication
Earn natural links and improve your SEO

4 DEJAN
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Tool Leveraging

v?;lgoroo

Mar 2015

i |
Penguin Double-Take Mystery Update
ystery,
Pigedhy(AU, UK, CA) Jan 1, 2015 ES
roo: 1.59
2 pEnquin Everflux
E9
1
D L
Jan 2015 Feb 2015
L o e i YO T | (O
arAAMA, oo JU 2013-M::mt*2m;w’“ﬂ'an 2014 Apr 2014 201 Oct 2014 Yan fﬁ%w
algoroo.com
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Tool Leveraging

Daily Algorithm Updates

18
16
14
12
1.0

Feb 26. 2015 Feb 27, 2015 Feb 28, 2015 Mar 1, 2015 Mar 2, 2015 Mar 3, 2015  Mar 4, 2015 Mar 5, 2015

05/03/2015 - Slightly elevated activity, however well within the expected range.

04,/03/2015 - Nothing to report.

03/03/2015 — Very stable results. No changes in algorithm are expected today.

02/03/2015 — Today we're seeing a slightly more stable day but still with higher activity than previous week. No major shifts are expected however.

01/03/2015 — We've just recorded the second abnormal Epoch 9 spike. The first one took place on the Valentine’'s Day with volatility about a third more
prominent than the epoch average. A data refresh or an algorithm update are more likely to follow at this stage, however at only 1.7 roos the activity itself
does not represent a significant event.._.

dejanseo.com.au/#dailyupdate
API Access: http://goo.al/gJhVzS
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Unusual Products & Easter Eggs

$139.0U 1 e 139U

$29.00 1 $29.00

Delivery

Standard delivery
Postcode 3000
Change postcode.

Additional Taxes:
Internet Explorer 7 TAX (6.8%) $41.83

Total Due $657.00

$0.00

All prices include GST where applicable

Continue to Payment =p

kogan.com/au/blog/new-internet-explorer-7-tax

Total Backlinks: 1,100
Referring Domains: 387
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9‘ Google play ~ seae

SHOP MY BOOKS

Order placed

Thank you. Your order has been placed, and you will recese an email shortly with the details of your purchase

Oy "y rOTAL
PROCE Qr TOTAL

Nexus 7 (16GB) ALS299.00 1 ALIS299.00
FAD WITH Subtotal: AUSZ99 00
MASTERCARD xxx- Shipping. AUS19 99

(GST Included). AUS29.00
SLLTD SHFTO
Total, AUS318 99
1 Clurwes Ross Count
Dejan SEO
Exght Mile Plains. QLD 4113 AU

Post-Purchase Enthusiasm

MY MOVIES MY ANDROID APPS

Order Help

¢ Customer Suppoct
X Check Order Status
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» Google play ——

SHOP MY BOOKS MY MOVIES MY ANDROID APPS
J 1 IR
Order placed 2 AT 2664
Thank you. Your order has been placed, and you wi. Jpw ® You publicly recommended this as Dan Petrovc ot
AMus
|

DOIE

Nexus 7 (16GB) AUS299.00 1 ALIS299.00

FAD WITH

Sublota
MASTERCARD x0x- Shippng
(GST Inciuded)

SLLY SHETO

Total. AUS318 99
1 Clurwes Ross Count

Dejan SEO
Exght Mile Plains. QLD 4113 AU

| cuoere
Google Play is the new home for all your favonte .

2

2= IBIRE -23887 ncuvang Josathon Colmas, Sorge Steffen, Pedro e

Coogle play

dejanseo.com.au/post-purchase-excitement
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Email Signature

Long time no speak_..

mattcuttsi@google.com
Long time no speak. ..

Hey Matt,

htaccess

<Files "Choose-Dejan-SEQ.pdf"=>

Header add Link '<http://dejanseo.com.au/media/html/Choose-Dejan-SEQ/>;
rel="canonical"

</Files>

dan.petrov .
http://dejanseo.com.au / 1300 123 736 / Google+
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#META

-

Edit Hyperlink

A==

Link to:

Existing File
or Web Page

Place in This
Document

Create Mew
Document

&

E-mail
Address

Text to display: | ==

| SMX E D

Selection in Document= >

Lookin:
, Cowvers Bookmark...
SUMENt | )| Desktop March 2015 i
[=] 000017558268-2,jpg =
Brovsed I!,2Il.]ll]ll]r:l.:nc-‘-.fis,l_lalis,atiuzur1_1_TriIIi|:|r1.5,~.rg|.;:|r1g| e
“Pages  |I= birds.jpg
[= clouds 1.pg
Recent =] Clouds.jpg
Eiles Q5 content-based link earning.pptx
fL'] dan-presentation.pdf

Addrass: http://dejanseo.com.au/7utm_source=slidesé&utm_medium= pdf&utE m

[
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[ cna |

Every instance of the logo in this presentation is a link.


http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=link-building&utm_campaign=smx-munich
http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=link-building&utm_campaign=smx-munich

Marketing Material .
Speaking Engagements .
Brochures .
Articles .
Blog Posts .
Whitepapers .

LINK ALL THE THINGS

Newsletters
Staff Emails
Vehicles
Signage
Events

Job Ads

4 DEJAN
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Could-Be Links.

Broken Links

Non Links

404 (Self)

404 (Competitor)

Syntax Error

Deleted Page

Nofollowed

Brand Mention

People Mention

Logo Use

Missing Attribution
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Proactive lactics

a4 PEJAN


http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=link-building&utm_campaign=smx-munich
http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=link-building&utm_campaign=smx-munich

Crowdfunding Campaigns

KICKSTARTER Discover  Create O Search Projects

Hendo Hoverboards - World's first REAL hoverboard

THEWORLD'S
FIRST HOVERBOARD

Funded!
t was ;5
15.
Hendo is introducing the world's first REAL hoverboard and hover Hendo Hover
developer kit. We are putting hover technology in YOUR hands. © First created | 1 backed ’
Q hendohover.com

Your Product Related Kickstarter Campaigns

Full List: http://en.wikipedia.org/wiki/Comparison of crowdfunding services =
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Crowdfunding Campaigns

Goldilocks Rules:
* Not too hot, not too cold
* Pick “Borderline” Celebrities
* Almost there projects

Check social following

« Both for entrepreneurs and their brand

Full interview
Factual verification
Issuing a quote or a statement

Approval to feature their product and brand

Media usage permissions

you may have seen us in...

FASSTOGMPANY  @heNew Pork imes

<refcode» GIGAOM

st like Back o the Future Part Il promised, you will be able to get
our hands (or feet) on a waorking hoverboard on Oct, 21, 2015

“Was it fun”? Unequivocally.”

i PEJAN
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In the Media

« Search for:

e “In the Media”

* “Media Mentions”

e “In the News”
» Optional” Combine with your terms
* Pick the ones that link out

Sort opportunities by quality

dejanseo.com.au/accolades

V.. =

@®CBS
NEWS

03/11,/2012, Brian Versteegm CBS MNews

Search Engine L

SEARCH
ENGINE

‘I can’t tell you how much | love your SERP
Preview Tool—excellent stuff, works on all our
development environments and helps me easily
explain SEO to the people who make the financial
go/no-go decisions.”

23/9/2014, Steve Bates, Nike

Private manned Mars
mission gets first
sponsors

“Initial sponsors include Byte Internet, VBC
Notarissen, Meetin, New-Energy.tv and Dejan SEQ
(an Australia-based search engine optimization
firm).”

HiiackinevGoo le Search
Results With Duplicate
Content

“Dan Petrovic has explained how he hijacked a few

pages in Google to show his copied version over
the original version of the page.”

14/11/2012, Barry Schwartz

SEO Q&A By SEOs

‘Dan Petrovic put together one of the more useful
Google Hangouts I've yet to see by a non-
Googler.”

30/08/2012, Barry Schwariz

~

D

M A

-1

K

JAN

ETING
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Rejuvenating Old Content
"~

(¢
yr =

#postanniversary

dejanseo.com.au/content-rejuvenation
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What are the most
clickable male bits?

< --- click on the guy to find out
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D sHArRe B e ®E
Link to this page - copy the code below

<a href="http://www_getpnce com au/hot-guy-map htmi“>What are the
most chckable male bits7</a

wWhat are the moslt clickable male bils?

This dick healmap was generaled on 27 June 2010, 10am GMT
based on 50 user clicks

= DEJAN

MARKETING
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Competitions for Boring Retail Products
url#competition

Accessores » Back Duck Seet Covers » Ford » Ranger 27 - 209 > Ddwer & Passenge

Black Duck Seat Covers - MB502ABC

RIRP $419 64

Our Price $339.46

Ships Out Today!

9 Ca

% ADD TO CART

¢ 30 day moaey back guarantee!

.Black Duck Seat Covers - MB502ABC

11 you want 10 get this product o soma of e refated products Dalow a1l you have 10 40 is Duy muliple items yourselfl or
Oet 3 group of Mates 1ogethar to duy multiple Guantites of this of related peoducts. Just use the sockal media links
Detow 10 lat your mates know adout ihis great opporunity 10 Save

Want to know
more about
this proguct?

Buy Qty: 2 =$336.11 . save 19.9% off RRP each
4 = $332.75 _sove 20.7% off RRP each
8 = $325.93 _save 22 3% off RRP each

L UVE CALL

W LIVE CHATY
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Fresh Experiment Results
Exclusive to SMX Munich

m Obscured
m Revealed
m Revealed
B Obscured
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Paid/Organic Hylbrid

Safe and Scalable Automated-Outreach

IIIIIII
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Online comments are being phased out
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Outbrain

Keep High Productivi-
oy in the Workplace
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