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5 Common CRO Myths

#1 — CRO is Only About Testing Buttons,
Colours & Wording

#2 — Best Practices are Universal
#3 — Expect Big Changes
#4 — CRO Comes from Gut Feelings

#5 — CRO is a Once Off
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SEO Quote

verpewe | Weow

should try
changing this?

Your website URL is required so we can check competition and provide an accurate quote.

Next

The Most Innovative SEO Company

Diejan SEO is an Australisn search marketing company with worldwide recognition for marketing excellence and innovation. We specialise in technical and strategic
search engine optimisation solutions designed to drive traffic and sales to local business, e-Commerce and corporate websites. With unmatched research capabilities our
team delivers business intelligence which goes beyond standard deta sets. Strategic advice we provide is geared towsrds meximum imnpact and speed, delivering

quick return on imeestment.

Search Engine Optimisation (SEQ) Content Marketing

SEQ is an effective way to drive qualified traffic and sales to your business. Cur Content Marketing is all about improving what users read and see on your website

consultants observe Google's letest guidelines and offer solutions designed for and social media pages. It's an excellent tool for branding and improving your site's

quick RO s ults. suthority in the eyes of Google and your custorners.
Paid Search Conversion Optimisation
Managing P ay-Per-Click advertising .,ampalgns can be time-consuming and tricky Comversion rete optimisstion (CRO) is a strategy best suited for businesses that

for novices and even wellseasoned Google Ad\Words users. Our Google certified are having trouble with customer acquisition despite having reasonsble traffic to
PPLC account managers are expenenced with marmy pla'rf:-rms and know how to their website. We have CRO specislists who can analyse exactly what can be
achieve optimal RO, improved to boost sales and leads.

PayPal \¢*australia () -Mater, P A £ =&

I ALY AMNUED SEAKLUH EMNGINE UF TTMIDATIUMN



A/B Testing

SEO Quote
webstoRL

/

Your website URL is required so we can check competition and provide an accurate quote.

We can show
50% of users
one version and

the other 50% SEO Quote

Next

the other stour

Your website URL is required so we can check competition and provide an accurate quote.

(RS,
Next
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Multivariate Testing

SEO Quote

Your website URL is required so we can check competition and provide an accurate quote.

Next

SEO Quote

Or show e

Your website URL is required so we can check competition and provide an accurate quote.

multiple Nox

versions to a
set percentage Get an SEO Quote for Your Website

of visitors. e

Your website URL is required so we can check competition and provide an accurate quote.

Next

Get an SEO Quote for Your Website

Your website URL is required so we can check competition and provide an accurate quote.

Next

~
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Measurement

Analytics > Reporting > Behaviour > Experiments

Explorer

Conversions  Site Usage Goal Set 1

Winner found
Conversion Rate + VS. Select a metric

el wees: | Monti 1,97 3Experiment Sessions
1 5days of data
® Original @ Variation 1

12.00% 100%users included

Winner:
6.00% -

& Variation 1

L W

- Oct 11 Oct13 Oct 15 Oct 17 Oct 19 Oct21

-
Primary Dimension: Variation
Variation Experiment Sessions Conversions Conversion Rate + Compare to Original Probabilwtg:;iagltperforming
«  ® Original 958 47 4.91% 0% 0.0%
¥ ® Varation 1 & 1,015 68 6.70% *37% 95.5%
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We Can Test Everything!

Location on the page

Width

Box Colour

Social Proof

Call to Action Copy

Different Versions Based on User Behaviour

Change Messaging on Different Types of
Pages
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T Historical Experiences
Word of Mouth Social Proof

Associations

B3 CONVERSION DECISION —

W (it's a complex process)
W Word of Mouth

Discovery Path

Amount of Pain || Effort Required

http://www.slideshare.net/randfish/big-picture-cro
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Some
Fundamentals




1 — Make Pages Load Fast

Tag management supplier TagMan ran a test in partnership with
glasses e-tailer Glasses Direct to study page speed and conversion

behaviour.

Conversion Rate by Page Load Time
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https://econsultancy.com/blog/10936-site-speed-case-studies-tips-and-tools-for-improving-your-conversion-rate
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http://blog.tagman.com/2012/03/just-one-second-delay-in-page-load-can-cause-7-loss-in-customer-conversions/

#2 - Align Visitor Intent & Page
PUrPOSe

Customer Webpage Customer TWebpase

Intent Purpose Intent Purpose

HIGH BOUNCE RATES / LOW CONVERSIONS AHHH... SOME MAGIC, BUT ...

Customeroa e

Intent e

NOW THAT'S WHAT I'M TALKING ABOUT!

http://www.kaushik.net/avinash/tips-for-improving-high-bounce-low-conversion-web-pages/

= DEJANSEO

ADVANCED SEARCH ENGINE OPTIMISATION







t3 - Match Your Messages

Kitewing
i Kitewing the handheld

. wing sail for use on snow, >
= ¥ ice or ground, visit our
: webpage and shop y P Contact

S

1,487 people like Kitewing Sports.

Introducing

KITEWING

Hand Held Wing

Learn More

Browse Store

http://conversionxl.com/give-your-advertising-roi-a-serious-boost-by-maintaining-scent/#.
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t3 - Match Your Messages

http://conversionxl.com/give-your-advertising-roi-a-serious-boost-by-maintaining-scent/#.
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— Poor Design Negatively

mpacts Everything

NewsStand Global ] Us

i HavenW

0-P-9

A-B- : ’
"" s Tue<da\ *0 November 2010
L LHRAK v N Bill Movers Journal
, . AL\ €W S|FRONTLINE: NewsWar A]
Search: Go-gle: | - OHa\ enWorks O Web #2008 News / Blog Fair. Balanced NOW! Exposé UsA

US-AK-AL-AR-AZ-CA-CO-CT-DE-

Two Santa Clauses or How The Republican Party Has Conned America for Thirty Years.

@INTELLIGENCE
B _IRAQ NEWS

SHartmann'MP3s TV Military - _Polmcal +
nG 1d ; Radio/ MP3 Religious i -=Snuet
reenwald/'+/Radio/MP3s 5 - El E
e s i . P Afghanistan - ia
. TV Dews Vedia Politics §'Despite McCain's
Pl dbal Ble ] "Insurgent Threat Shifts in

Comments, Senate GOP Not
Qweblogm Pakistan: Assault on Police

fOtle iy Diatalied Shisiget Academy Indicates Risk Has Eoa e 0% e
"On Thursday. House Republicans \Moved Bevond Tribal Areas " Poll: Most want inqui
1080330 did wind up offering the frame of an "The brazgn ceclipation:of & into anti-terror tactics."
[© p | N N | Greenfidld alternative budget —- but then they T M P akistani police academy Monday "Even as Americans struggle with
Tormre.“mmal Bnicic Chesiey - +“ar were widely _panned for {19! releasing by heavily armed gunmen near the two wars and an econo;my in
~QTure e = a more detailed alternative to the eastern mega-city of Lahore tatters. a USA TODAY/Gallup Poll
Jay Rosen am! Glenn  Nincrocratic proposals.” . "That's [Pakistan] was the latest indication finds majorities in favor of
Greenwald discuss what made an exchange Sunday with hitalaiist torrorsm: bhce investigating some of the thorniest
iournalism and media  Ml[Arizona Republican Senator] Sen. unfinished business from the

mnnfimad ta Dalintan'a madbannt

http://web.archive.org/web/20030331080338/http://www.havenworks.com/
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#4 — Poor Design Negatively

Impacts Everythi

Topic of Credibility Comment Incidence
Dasign Look 46.1%
Information DasigniStructura 285%
Information Focus 251%
Company Motive 15.5%
Usefulness of Information 14.8%
Aceuracy of Infarmation 14.3%
Mamea Recognition & Reputation 14.1%
Advertising 138%
Bias of Infarmation 11.6%
Tone of the Writing 5.0%
Identity of Site Sponsor B8%
Functionality of Site B.6%
Customer Senice 6.4%
Past Experience with Site 4.6%
Infarmation Clarity 3T%
Performanca an a Test 16%
Readability 36%
Affiliations 34%

http://htlab.psy.unipd.it/uploads/Pdf/lectures/captology/p1-fogg.pdf
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5 — Reduce Unnecessary Steps
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#6 — Make Your Core Purpose

Obvious
t ea m r Organize. Communicate. Succeed.

HOME PRODUCT OVERVIEW LICENSING FAQ ABOUT LOGIN

started for free today!

Combine everything you need for your business ¢

or group in one place [TV —

c Teamr helps you organize, Save Time - look good while Makes you money - easy Easy to use - intuitive o

communicate, and succeed automating the tedious stuff payment collection tools for interface that supports over
appointments, events, 300,000 users worldwide

Good for businesses, teams, donations, and an online store

groups, clubs, and events

Welcome

http://www.teamr.com/
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#7 — Concrete & Emotional > Abstract &
Intellectual
CityCliq e e

ABSTRACT CONCRETE
INTELLECTUAL EMOTIONAL

“Businesses grow faster online!

“Create a webpage for your business”

“Get Found Faster!” 0 20% 40% 60% 80% 100%

“Online advertising that works!" I Conversion Rate % of Improvement

CityClig.com chose a pure and direct
representation of their product, 90%
earning them a 90% increase in ¥
conversion rate.

http://www.zippycart.com/ecommerce-news/infographic-how-sales-messaging-affects-conversion-rates/
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#7 — Concrete & Emotional > Abstract &
Intellectual

Company Features Blog & App Store

Work alongside your team,
wherever they may be.

When you can'’t be there in person, Perch enables you to be present and enjoy
everyday moments and casual conversations with your co-workers.

» Watch Video || @& Download

http://www.zippycart.com/ecommerce-news/infographic-how-sales-messaging-affects-conversion-rates/
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544 Conversion Rate Optimization
Tips (how 846 and counting)

Optimizing your landing pages or website to
perform better is a no-brainer, but if you're
short on time or resources then it helps to
have a bag full of tricks to kick things off.

The collection of links below brings together
over 500 tips on conversion rate
optimization and landing page improvement.

Naturally. there will be some repetition of the
core principles, but it's a good idea to read
the perspective of several experts when
forming your own opinion.

The Art of the Landing Page: 1 Tips For
Increasing Conversions

Tim Ast

7 fundamental tactics from one of the industry’s
established leaders in landing page optimization

and testing.
Read more
All tips are appreciated. Here's 544
ways to make you tanding pages
31 conversion Optimization Tips — and CORVEI mote Cfecuvely.
Counting
2 soward — Wider Funnel

A great quick read from Chris Goward. If you only have a few minutes to spare this
is an excellent way to get your creative and analytical juices flowing.

Read more

http://unbounce.com/conversion-rate-optimization/544-conversion-rate-optimization-tips/
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Tools




5 Second Test

gUSGhIth 2 karma @ ~

You're about to do a Click Test

All you hove to do is:

+ Read the instructions ot the top of the page carefully
+ Click the start button to see an interface

+ Click on the image to carry out the instructions or complete the set task

Easy!

Start the test
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Quicksprout
1000 visits 963 chicks
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Urknown
techorunch. core

smashingmagazine. comr

J2009/08/13/how-to-market-your-company-f. .

[2009/08/07/51 -ways-to-become-a-better-e
diythemes. com

/

Qoogle. conm

/about/

google.t

Crazy Egg
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Feng-GUI
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Dashboard Vert” Nantes

Application Name

The most awesome app in the universe.

Headline About App

Intro description for your Android application
goes here._ It tells people how this app is going
to change their lives and keep them busy
while on the bus.

This is the second paragraph of really useful
info about your app and it's continuing to say
really great things about how cool your app is.

Aimrd Fimmllas sram bmmasm bbnm bbiesl s el ssslmin b

Unbounce

Support Account

Show: Page guides Section guides

Follow us:

Headline For Feat

v Number One Key F
And then some description
is so important for the user.

v/ Number Two Key F

And then some description
is so important for the user.

3

nail.com

Log Out
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Visual Website Optimizer

i i ‘aras Chopra ettings +
Visual Website paras Chopra  Settings

Optimizer

£t Dashboard Create Test i= Reports % Tools ? Help

Social proof (same text)

http://visualwebsiteoptimizer.com »

Delete Test | Flush Data | Clone Test

1} Summary Eﬂ Detailed Report ,O Preview Variations ﬁ Heatmaps & Clickmaps A View J Edit Test Details

<> Code Snippet Junt7ejun27 B @ X =

—

Warld's sasimse A/ besting taol

3,516 22 $2,159 4 5

Total Visitors Conversions Total Sales

ceme

Variations Active Goals Tracking

Goal #4: Congratulations! Winning variations found for the test. We would like to get this test featured as a Visual Website Optimizer case study, so please getin
touch (success@wingify.com) with us.

-
L=
o
e
Summary Table 3
(TS
Conversion Rates
Variations (visits) ¢ Action
Paid - Signups % Visit to pricing page + Goal #4 % Visit to signup page ¢
Control (s34 $1.23 8.39% 23.71% 47.32% 4.92% O\
Website vl (843  $0.81 d 5.89% @ aa 22.50% [ | 46.41% aa 2.94% © - (OFN]
social proof (863  $0.72 a 6.84% a 21.44% aa 53.07% = D 243%© aa O
Social proof vi .
P ooy $0.38 [ | 6.37% [ | 21.54% (| 47.69% 264% @ [ | (ORN
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Google Analytics in Real Life

* Landing Page
e Site Search
* Online Checkout
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https://www.youtube.com/watch?v=N5WurXNec7E
https://www.youtube.com/watch?v=cbtf1oyNg-8
https://www.youtube.com/watch?v=3Sk7cOqB9Dk
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Credit

Some examples for this slideshow were taken from “Big Picture CRO with Rand Fishkin”.
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http://www.slideshare.net/unbounce/unbounce-unwebinar-big-picture-cro

