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Internet Marketing Channels: Overview 

• Search Engine Optimisation (SEO) 
• Display Advertising 
• Email Marketing 
• Pay-Per-Click Advertising (PPC)  
• Online Public Relations 
• Affiliate Marketing 
• Social Media Marketing (SMM)  
• Viral Content Campaigns 
• Conversion Rate Optimisation (CRO)  
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Search Engine Optimisation (SEO) 

• Free Traffic 

• Research 

• Strategy 

• Implementation 

• Evaluation 

SEO 

Free Traffic 

Competitive 

Takes Time 



Display Advertising 

• Ads on third-party websites 

• Branding awareness 

• Generating traffic 
Display Advertising 
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Email Marketing 

• Building database 

• Broadcasting 

• Managing 
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Pay-Per-Click Advertising (PPC) 

• Choice of Search Engine 

• Campaign Design 

• Bid Management 

PPC SEO 



Online Public Relations (PR) 

• Writing 

• Distribution 

• Reach 
 

• PRNewswire 

• PRWeb 

• ThePR.com.au 

PR 

SEO 
Content 

Marketing 



Affiliate Marketing 

• Safe 

• Measurable 

• Product Reputation? 

• Brand Perception? 

Affiliate Marketing 

CJ.com 

ClixGalore.com.au 

commissionmonster.com.au 

In-house affiliate programs 



Social Media Marketing (SMM) 

• Strategy 

• Platform Targeting 

• Engagement 

• Measuring 

SMM 

Twitter Facebook Google+ Stumbleupon 



Social Media Tools 

• Facebook Analytics 
• Topsy 
• Youtube Insight 
• Tweetstats 
• bit.ly 
• Twitter Analyzer 
• Klout 
• Social Mention 
• Twitter Counter 
 
 
 

 

• Backtype 
• Boardreader 
• CoComment 
• Hootsuite 
• Yahoo Site Explorer 
• Omgili Graphs 
• IceRocket 
• Compete 



Viral Content Campaigns 

• Unpredictable 
• Massive Potential 
• Can Go Wrong 

 
• Concept Design 

– Brainstorming 
– Draft 
– Develop 

• Distribution 
• Measuring 

Viral Marketing 
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Viral Examples 

• http://www.mobicity.com.au/marketing/Infograp
hic/mobile_phone_usage.html 

• http://www.tradingpost.com.au/mostexpensivecl
assiccars/LandingPage 

• http://www.getprice.com.au/hot-guy-map.html 

• http://analogik.com/acid_trip/ 
– http://analogik.com/acid_trip/acid_trip.html 

• http://www.giantstars.de/ 

• http://www.youtube.com/watch?v=aakvZH1Uzd4 
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Conversion Rate Optimisation (CRO) 

• Split Testing 

• Multivariate Testing 

• Click-Through-Rate Improvements 

• Purchase-Process Simplification 
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CRO Tools 

• http://www.feng-gui.com/ 

• http://www.clicktale.com/ 

• http://www.crazyegg.com/ 
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Campaign Design 
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Selection Criteria 

• Company Goals 

– Brand Awareness 

– Education  

– Raw Traffic 

– Sales  

• Budget  

• Available Talent 





Tools: Launching a Product 

• Phrase Research: Keyword Tools 
• Google Trends 
• Google Insights for Search 
• Google Ngram Viewer 
• Social Signals & Product Perception 

– Knowem 
– Google Alerts 
– Trackur 
– Google Suggest (Competitor Strength) 

• Search Verticals 
• Product Images 



Tools: Google Keyword Tool 



Tools: Google Keyword Tool 



Tools: Google Keyword Tool 



Tools: Google Keyword Tool 



Tools: Google Trends 



Tools: Google Insights for Search 



Tools: Google Ngram Viewer 



Tools: Google Suggest 



Tools: Social Signals & Product Perception 

Knowem 
Enables you to check availability and register your product name or brand online in 
hundreds of different places at a relatively low cost preventing false profiles and 
malicious misrepresentation by competitors.  Link: http://knowem.com/ 
 
Google Alerts 
Practically a standard in reputation management and monitoring. Easy to set up 
but not as good with picking up real time buzz from Twitter and Facebook.  
Link: http://www.google.com/alerts 
 
Trackur 
Offers a variety of white-labelled social media monitoring tools.  
Link: http://www.trackur.com/  
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Tools: Search Verticals 



Tools: Product Images 



Tools: Competitor Strength 
• Google site: command 
• Open Site Explorer: http://www.opensiteexplorer.org/ 
• Majestic SEO: http://www.majesticseo.com/ 

http://www.opensiteexplorer.org/
http://www.majesticseo.com/


Measuring Performance 
• Google Analytics: http://www.google.com/analytics/ 
• Webtrends: http://webtrends.com/ 
• Piwik: http://piwik.org/ 
• Awstats: http://awstats.sourceforge.net/ 
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If Time Permits: Additional Resources 

• http://blog.nielsen.com/nielsenwire/social/ 

• http://www.seomoz.org/article/social-media-
marketing-tactics 

• Reputation Management: 

– http://dejanseo.com.au/reputation-management/ 
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